
American Athletic Equipment Division
A  ty p ic a l A m e ric a n  fa d  len t th e  n e e d e d  p u sh .

L a te  in 1959 th e  p it tra m p o lin e  c ra z e  sw e p t th e  

c o u n try  a n d  fo r e ig h t m o n th s  A m e rica n  A th le tic  

E q u ip m e n t C o m p a n y  h a d  all th e  b u s in ess  it w a n t ­

ed  o r  co u ld  h a n d le . A s  su ch  fa d s  do , th is  o n e  co l­

la p se d . A m e ric a n  su rv iv e d  th e  fo llo w in g  c ra sh , 

h e a lth ie r  a n d  lu ck ie r th a n  som e 30 o th e r  firm s 

w h ich  s p ra n g  up , c a sh e d  in, a n d  d ied . T h e  b rie f 

boom  p ro v id e d  A m e ric a n  w ith  a d d itio n a l w o rk in g  

c a p ita l a n d  an  im p o rta n t o b jec t le sso n — it n e e d e d  

to  d iv e rs ify  if it w e re  to  su rv iv e .

T h e  A m e ric a n  s to ry  b e g a n  in 1954, w ith  Bill 

S o re n so n  b u ild in g , se llin g , a n d  d e liv e rin g  tra m ­

po lin es, o n e  a t a tim e, from  th e  b asem en t of a  J e f ­

fe rso n , Io w a , h a rd w a re  s to re . In  m ak ing  th is  s tep  

he  m oved  in to  a field he k n e w  b est. A s  a  m em ber 

of th e  U n iv e rs ity  of Io w a  g y m n as tic  team  he h a d  

been  Big 10 tra m p o lin e  ch am p io n . H e  a lso  h a d  

sp e n t a  y e a r  w ith  a n  a c ro b a tic  trio .

B u sin ess  g re w  s te a d ily  a lth o u g h  s lo w ly . S o re n ­

son  fo rm ed  a p a r tn e rs h ip  w ith  his b ro th e r- in - la w  

in 1956 a n d  A m e rica n  T ra m p o lin e  C o . w a s  
fo rm ed . T h e  fo llo w in g  y e a r  th e  c o m p a n y ’s p ro d u c t 

line w a s  e x p a n d e d  a n d  th e  nam e c h a n g e d  to  
A m e rica n  A th le tic  E q u ip m e n t C o .
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A m e ric a n  o p e ra te d  in d e p e n d e n t ly  u n til 1968 

w h e n  it b e c a m e  a  w h o lly -o w n e d  s u b s id ia ry  o f 

H e a d  S k i C o . W h e n  A M F  a c q u ire d  H e a d  in 

1971, A m e ric a n  b e ca m e  a  d iv is io n  o f A M F .

T o d a y ,  th e  c o m p a n y  m a n u fa c tu re s  tra m p o lin e s , 

th re e  fu ll lin e s  of g y m n a s tic  a p p a r a tu s ,  tu m b lin g  

a n d  w re s t l in g  m a ts , iso m e tr ic  g e a r , field  m a rk in g  

e q u ip m e n t, a n d  a  line  o f p o r ta b le  a lu m in u m  s e a t ­

in g . A n  a c q u is itio n , p h a s e d  in to  th e  Je ffe rso n  o r ­

g a n iz a tio n  in 1969, a d d e d  a n  a lu m in u m  jav e lin  

line . T h r e e  s u b s id ia ry  c o m p a n ie s , b eco m in g  e x te n ­

s io n s  o f th e  Je ffe rso n  firm , a d d e d  k n itte d  s p o r ts ­

w e a r , t r a c k  a n d  field e q u ip m e n t, a n d  h ig h  q u a lity  

to u rn a m e n t  a n d  h u n tin g  a rc h e ry  e q u ip m e n t to  th e  

p ro d u c t  line.

P re s e n t ly  e m p lo y in g  so m e 120 p e o p le  in a  6 0 ,-  

0 0 0  s q u a re  fo o t p la n t, A m e ric a n  h a s  e m e rg e d  as  

o n e  o f th e  tw o  la rg e s t  m a n u fa c tu re r s  o f g y m n a s tic  

e q u ip m e n t, g y m n a s iu m  a c c e sso r ie s , a n d  re la te d  

p ro d u c ts ,  o n e  o f th e  tw o  la rg e s t  tra m p o lin e  b u ild ­

e rs  in th e  w o r ld , a n d  a la rg e  p ro d u c e r  o f field 

m a rk in g  e q u ip m e n t.

“ F le x ib ility , s a y s  S o re n s o n , “ is a k e y  to  o u r 

su c c e ss . B e c a u se  of it, w e  w e re  a b le  to  m ove in to  

th e  p it tra m p o lin e  c ra z e  w h e n  it sw e p t th e  n a tio n  

a n d  o u t-p ro d u c e  e v e ry o n e . B ec au se  o f it, w e  can  

d e v e lo p  a n d  p u t a  p ro d u c t  on  th e  line  q u ic k ly  a n d  
s m o o th ly .”



American features three lines of gymnastic equipment: one is built 
to Olympic specifications for competition; another is for teaching class­
room gymnasts; and the third is used in junior high and elementary 
schools.

With a dozen or so models to select from, approximately two-thirds 
of American s trampoline production is sold for back yard use. Yet its 
largest customers are the schools, colleges, military bases, and youth 
organizations who use gymnastic apparatus in their physical education 
and competitive programs.




