The posters reproduced for this article were do-
nated to the Historical Society’s Manuscript Col-
lection by Ray Murray of Des Moines. The power-
ful symbols used in the three posters shown here
operate directly upon the viewer’s emotions. The
huge eagle towering above Allied biplanes, pro-
duced by propagandist George Creel’s Committee
for Public Information, was drawn by Charles
Livingston Bull. The image of the compassionate
nurse, such as this one drawn by W. B. King, made
an effective appeal for support from the home
front. The triumphant American soldier became
atter the war an image sure to enlist support for
any cause. The one here was painted by E. Fuhr.

I n 1917 the world found itself still at
war. Very little had
complished by the four-year carnage but

been ac-

the invention of a new and disenchanting
“weapon —the trench. Europe had
machine-gunned and gassed itself to a
standstill. Into this “Great War,” Woodrow
Wilson dragged his anxious and still wary
people, trying desperately to convince his
ethnic minorities and his embittered intel-
lectuals that he had the best of intentions.
the holiest of purposes. Without radio or
television, with only an infant and mute
tilm industry, Wilson’s government had to
rely primarily on the printed word—and
the painted poster.

The poster was then a major device—
perhaps the major device—of mass com-
munication. Cheap and familiar. packing
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an emotional wallop newspapers only
dreamed about, it was a medium of some
artistic pretension, widely accepted by the
public at large. Americans, like almost
everyone else, had joined the ballyhoo for
art nouveau posters in the 1890s, perusing
the pages of Harpers Magazine and The
Century for commissioned work from Ed-
mund Penfield, William H. Bradley, Max-
field Parrish, while their fellow enthusiasts
in Paris slipped off with the latest
Toulouse-Lautrec caretully sponged from a
cafe wall. “Art” posters advanced the
aesthetic and technical side of the medium,
but they had very little immediate intlu-
ence on the realistic and melodramatic im-
ages of the World War I propaganda post-
ers.

Drawing on the tradition of popular
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prints—of the kind found on calendars and
post-card advertising—the propaganda
poster used timely and vernacular images
to develop something resembling universal
archetypes—stern, father-like command-
ers and Uncle Sams; rugged, squarely
handsome, heroic soldiers: compassionate,
Madonna-like, motherly nurses: worn.
lost, weeping war victims. And for the pos-
ters to sway the political sympathies of their
audience as (*lﬁ't_*tirt*l}' as popular prints
had been persuading and informing view-
ers since the mid 15th century, those im-
ages had to be something a Currier and Ives
often was not—simple, even plain, and al-
ways blunt.

By the time America entered the war.
off-set printing was well on the way to re-

placing the hand-made lithograph used for
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posters since the 90s and on prints long
before. Faster. L'llvupmz less cumbersome
and more precise, using a photographic
negative rather than etched metal or
greased stone, the four-color process—
essentially the same used here to repro-
duce these posters—allowed American
poster-artists a brilliant, and sometimes
distressing, range of tone and color value.
Printed on the L‘Ill‘ill)(‘.‘w[ {llﬂl)iil)t‘l‘-‘xtiit']\ﬁa I
huge runs of 100.000. the posters reached
an enormous audience in the American
segment of the “Battle of the Fences.

In America the artists usually came to the
government tln"ml_t_:h two means—the na-
tion s academies or Charles Dana Gibson’s
Division of Pictorial Publicity — though
there were other agencies. and the Navy
had its own division. The network of uni-
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versities and colleges in the United States
rallied round the flag, organizing competi-

tions and providing mass exposure for
young artists. Gibson's outfit, consisting of

experienced commercial artists, was a fed-
eral agency organized early in the war and

produced by far the greater number of

posters. The background of the artists and
the propagandistic goal of the government
does much to rebut the criticisms often
leveled at the posters: they are academic,
uniformly and spiritlessly realistic; they
paint all too gay and carnival-like a picture
ot a dismal and deadly affair; they are factu-
ally inaccurate. Young, inexperienced
painters and commercially successful illus-
trators working for cautious bureaucrats
and politic produce
emotionally-charged images for a popular
audience simply do not paint impressionis-
tic masterpieces depicting without bias the
horrors of war.

generals to

Conceding that the posters are not great
art, we have no accurate way of measuring
their effectiveness. But we do know they
are valuable as historical documents.
Maurice Rickards has argued in his Posters
of the First World War that the posters
appeared in marked phases forming a logi-
cal pattern. The pattern, he claims, fol-
lowed the sequence of the war itself. mir-
roring the stages of the country’s involve-
ment. First there was the call for men and
money, then the call for help for the fight-
ing man and for comfort for the troops
through sacrifice at home. and finally a call
for help for the wounded, the orphan, the
refugee.

Similarly, the posters form an index to
national character and the nature of a coun-
try’'s war commitment. The near frivolous
and slightly unreal images of American
posters have often been commented upon,
as well as the importance women play in

American poster imagery. If nothing else,
the posters provide a clue to the things that
worried Woodrow Wilson’s wartime gov-
ernment. And perhaps, just as television
advertisements and sitcoms tell us some-
thing about the way Americans today
would like to conceive of themselves, these
posters provide us with an insight into the
mind of the generation that went to war in
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order to end all wars.
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Support from the home front required careful con-
sumption and conservation not only of food, but of
scarce commodities such as coal and scrap iron.
The artist here is J. C. Levenaecker.
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ecruitment was not limited to stern appeals
' conscience and self-sacrifice. Work ex-
=rience and job opportunity became attrac-
ve as selling points for the army that so
ficiently conquered the Hun. Horst
*hreck painted this poster.

U.S:ARMY Y
TEACHES MEN-CRRE AND TREATAENT OF SICA ANIMALS-HORSE JUDGING AND SOUNDNESS
HORSESHOEING-RIDING “DRIVING- MEAT AND DAIRY INSPECTION < SOMETHING VERY USEFUL '

SEE ARMY RECRUITING OFFICER AT
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Wilson’s government had to convince a very
heterogeneous audience and overlooked no oOppor-
Tunit}* to appeal to common concerns such as the
Immigrant experience and religious sentiment.
Two examples are the anonymous poster below
and H. Coffin’s rendering of Saint Joan.

TS ‘r::”,_--..r. .,:l -,',-: onsy, 5
|ANEONENEE [1ance

RemerﬁberYourF' st Thrillof |
AMERICAN LIBERTY

I':." L3 -..\g‘ - :_,
: k. L = -]
= Y
+ - " I
—_— : - ]
. ] [} R,
& g S F:' ‘ .. L]
“_‘F I" - -
e e L
> B G, g : :
' S ol - L ' . A
...a,_‘ - . 'ﬁ-.:'r_f; _ Y
., s -l.‘ll..dII ‘:.' . 4 . . '
C e :T_ﬁ‘_r;-.i‘.:-:__ X : \"*-\, %

.

YOUR DUTYB.,

| __Uﬁilec]StatesGovemment BOIId.S‘

Tw“s‘“‘S‘ WOMEN OF AMERICA
%5 SAVE YOUR COUNTRY |
Buy WAR SAVINGS STAMPS

DEPARTMENT <

UNITED STATES TRE/
B T YT T IS

g™
—— i




u i"?T"!'h-g"'-""‘- i"."';

Lav,

i "
AR L ]
¥ . G

. wWrite fior Free BooR to
National War Garden Commission

WASHINGTON,D.C.

Joe T ath TP . -
LA, Lﬂ“ﬂl"{)'p E a\]\" President p- S. RldeﬁlE*Secrelary




U.S.FOOD
ADMINISTRATION

EAT MORE

" CORN,OATS anD RYE
PRODUCTS = FISH

\_ - AND POULTRY= FRUITS,
| VEGETABLES ano POTATOES
i BAKED, BOILED AND

i BROILED FOODS
EAT LESS

WHEAT, MEAT, SUGAR axp FATS

TO SAVE FOR THE ARMY
AND OUR ASSOCIATES

Food conservation was an integral part of the war
relief effort. Herbert Hoover, as head of the U.S.
Food Administration, was instrumental in mobiliz-
Ing support for this program. Americans were en-
couraged to plunt victory gardens. observe meat-
less Tuesdays and wheatless Wednesdays, and to
build silos to store surplus grain. The four posters
here show various ways food could serve as a wea-

Pon in “the war of the fences.” The artists were J.

Paul Verrees (opposing page), L. N. Britton

(above), L. C. Clinker and M. J. Dwyer (above

right), and an unknown commercial artist. whose
| poster was used by the Iowa State Council of Na-
| tional Defense (right: from the Metcalf Collection).
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don't waste food
while others starve!
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