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P ublish  & Perish: 

P rin ted  E p h em era  an d  

Social History

RICHARD M. KOLBET

. . without the aid of original records 
and authentic documents, history will be 
nothing more than a well-combined series 
of conjectures and amusing fables"1

D u r i n g  the  su m m er of 1991 the  F riends 
of The U niversity  of Iow a Libraries sp o n so red  an  exhibition  
en titled  "P ub lish  & Perish: P rin ted  E phem era  a n d  Social H is­
to ry ."  The p u rp o se  of the  exhib ition  w as to h ig h ligh t ep h em era  
as a p rim ary  source for scho larsh ip , especially  in  the  social 
sciences, by  d isp lay ing  item s th a t, by  defin ition , are  seem ingly  
contrad ictory  for h istorical research . Before the  re la tionsh ip  
betw een  p rin te d  ep h em era  a n d  historical research  can be 
m easu red , the  q uestion  "Exactly w h a t is p r in te d  ephem era?"  
m u st be answ ered .

P rin ted  ephem era , as John  Lew is p o in ted  ou t, is the  o ldest 
d a ted  exam ple of p rin tin g , p re -d a tin g  G u ten b e rg 's  Bible by  tw o 
years; he cited as an  exam ple one  of the  M ainz Indu lgences 
p rin ted  as a b roadside  in  1454.2 The h isto ry  a n d  litera tu re  of the 
elite w ere consciously  reco rded  in  p rin te d  books, w hile  b ro ad ­

1 From a broadside distributed in 1805 by John Pintard, founder of the 
New-York Historical Society. Quoted from Larry E. Sullivan, "Books, Power and the 
Development of Libraries in the New Republic: The Prison and Other Journals of John 
Pintard of New York," Journal of Library History, 21/2 (1986), p. 419.

2 John Lewis, Printed Ephemera: the Changing Uses of Type and Letterforms in 
English and American Printing (Suffolk, Cowell, 1962), p. 11.
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sides a n d  poste rs , or p rin ted  ep h em era , m ore accurately re ­
flected the  daily  activities of those  w h o  sh ap ed  history . Such 
ep h em era  has long  been  en co u n te red  in  all p h ases  of everyday  
life.

D uring  his ten u re  as P rin te r to the  U niversity  of O xford 
(1925-1946), John  Johnson  am assed  a vast collection of " over 
tw o  an d  a half th o u sa n d  folio filing boxes, . . . , several 
h u n d re d  large fo lders, several cab inets of d raw ers, an d  m any 
h u n d re d s  of vo lum es"  of exam ples of p rin tin g  rela ted  to the 
h isto ry  of the  U niversity  P ress w h ich  he  h ad  accum ulated  in  his 
official capacity .3 P rivately , as tim e an d  circum stance perm it­
ted , he  also acqu ired  for the  collection o th er exam ples of job 
p rin tin g  to  su p p le m e n t the  P ress collection. Johnson  described 
these  m ateria ls as "ev e ry th in g  w h ich  w ou ld  ord inarily  go into 
th e  w aste  p a p e r  basket after u se , every th ing  p rin ted  w hich  is 
n o t actually  a b o o k ." 4 In 1968 w h e n  th is collection w as tran s­
ferred  to the  Bodleian L ibrary by  the  D elegates of the  O xford 
U niversity  P ress, it to ta lled  over tw o  m illion separa te  item s.

O n  th e  o th e r side of the  A tlantic a sim ilar transfer of p rin ted  
ep h em era  to a research  in stitu tio n  occurred  in 1926 w h en  Bella 
L andauer, a w ell-know n collector of p rin ted  m aterials, p re ­
sen ted  to the  N ew -Y ork H istorical Society the  initial insta llm ent 
of bookp lates an d  trad in g  cards from  h e r extensive personal 
collection; a t th a t tim e th e  collection w as estim ated  to exceed 
m ore th an  one  m illion p ieces.5 W hile L an d au er 's  collecting 
in te res t orig inally  w as lim ited  to bookplates, it increased  to 
include all form s of sub-literary  p rin ting . C om m enting  on  her 
collecting style L an d au er no ted : " Som e firew orks shoo t off 
rockets in all d irections; p e rh a p s  I can be classified in that 
ca teg o ry ."6

3 Quoted from Oxford University. Bodleian Library, The John Johnson Collection: 
Catalogue of an Exhibition (Oxford, Bodleian Library, 1971), p. 4.

4 Ibid., p. 11.
5 Mary Black, American Advertising Posters of the Nineteenth Century (New York, 

Dover, 1976), p. v.
6 Bella Landauer, "Collecting and Recollecting," New-York Historical Quarterly, 

43/3 (1959), p. 342.
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T hrough  the  fo resigh ted  action of these  tw o  ind iv iduals  a n d  
o thers  w ith  sim ilar in te rests , by  th e ir reso lu te  tenacity  in  
tracking d o w n  an d  reco rd ing  these  p rin te d  m ateria ls, th e  b its 
an d  scraps of ages-gone-by  w ere  p rese rv ed  for fu tu re  g en era ­
tions of h isto rians. These scholars recogn ized  the  im portance  of 
these " th ro w aw ay s"  as p rim ary  resou rces for the  s tu d y  of 
social, political, cu ltural an d  econom ic h isto ry , offering clues to 
the clim ate of the  day. U sed  for illu stra tions in  books, these  
m aterials have h a d  a g rea ter im pact th an  w o u ld  a len g th y  
narrative descrip tion .

The genre  of p rin ted  ep h em era  encom passes  the  p rin te d  
artifacts w hich  cap tu red  the  a tten tio n  an d  ev inced  the  ded ica­
tion an d  en th u s iasm  for th e ir acquisition  a n d  p rese rv a tio n  by  
Johnson, L andauer a n d  o thers . O n ly  in  recen t years  have  these  
m aterials been  recognized  as legitim ate resou rces for s tud ies  of 
the past. But, w hile  the  cham pions of p rin te d  ep h em era  w ere  
struggling  to legitim ize its acceptance, there  w as sp irited  
d isag reem en t am ong  them selves to find an  inclusive defin ition  
for it.

D efining ephem era  parallels the  ridd le  w h ich  challenged  the  
b lind  m en  describ ing  an  e lephan t. D ep en d in g  on  its access or 
a rrangem en t, p resen ta tio n  or p u rp o se , the  defin ition  of 
p rin ted  ephem era  is d ifferen t for the  librarian , archivist, m u ­
seum  curator, researcher, hobby ist an d  dealer.

In  1971 John P em berton  w as com m issioned  by  the  British 
Social Science Research C ouncil, to  rev iew  in the  b ro ad est 
term s the availability of a n d  access to p rin te d  ep h em era  
" . . . in the social sciences in  na tional, un iversity , an d  special­
ist libraries in  G reat B ritain ." 7 H e w as charged  w ith  d e te rm in ­
ing  the legitim acy of the  com plain ts by  British social science 
researchers regard ing  the  lack of p rim ary  research  m ateria ls in  
their areas of specialty. For the  p u rp o se s  of h is investiga tion  
Pem berton  defined  ep h em era  " . . . as do cu m en ts  w h ich  have 
been  p roduced  in  connection  w ith  a particu lar ev en t or item  of

7 John E. Pemberton, The National Provision of Printed Ephemera in the Social 
Sciences (Coventry, University of Warwick Library, 1971), p. 4.
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cu rren t in te res t a n d  w h ich  are  n o t taken  to survive the  topical­
ity  of th e ir m e ssa g e ."8 H is su rvey  iden tified  th irty -n ine  catego­
ries of e p h e m e ra  — from  advertis ing  circulars to university  
calendars.

A ppea ling  m ore to the  in te rests  of collectors th an  to those of 
researchers, M aurice R ickards, the  fo u n d er of the  E phem era 
Society of G reat B ritain in  1975, d id  n o t define the  subject b u t 
described  ep h em era  in  the  ra th e r b ro ad  b ru sh s tro k e  s ta tem en t 
" . . . th e  w o rd , ep h em era , is u se d  to d en o te  the  transien t 
everyday  item s of p a p e r  . . . , vital w h e n  they  are needed , 
w a s tep a p e r  im m edia te ly  a fterw ards. T hey  flourish  for a m o­
m en t a n d  are d o n e ." 9 H ow ever, to em phasize  the  im portance 
of p rin te d  e p h em era  he  con tinued :

Above and beyond its immediate purpose, it expresses a 
fragment of social history, a reflection of the spirit of its time.
As with other hum an records, as with the fashion-plate itself, 
its style is soon out of date.10

In an  a tte m p t to separa te  e p h em era  from  m inor publications 
such  as p am p h le ts , an d  to  refu te  the  issue  of the  im portance  of 
ep h em era  after its topicality  h a d  exp ired , C hris M akepeace 
ex ten d ed  the  o th e r defin itions by  d ifferen tia ting  be tw een  ver­
bal an d  illustrative m essages a n d  p rin tin g  a n d  illustrative 
p ro ce sse s .11 H e also qualified  h is position , s ta ting  that 
" . . . m o st item s have  a lim ited  u sefu l life, a lth o u g h  the  life of 
an  item  will vary  accord ing  to th e  p u rp o se  for w hich  it is 
p ro d u ce d  an d  m ay  w ell be of in te res t to scholars and  
collectors . . . . " 12 This observation  recogn ized  tha t, indeed , 
la tte r-day  trad e  cards w ere  p ro d u ce d  solely w ith  the  collector in 
m ind , an d  th a t b o th  y o u n g  a n d  o ld  took de ligh t in  p reserv ing

8 Ibid., p. 6. Pemberton's definition included all forms of non-manuscript 
materials (e.g., maps, aerial photographs).

9 Maurice Rickards, This is Ephemera (Brattleboro, VT, Gossamer Press, 1977),
p. 7.

10 Ibid., p. 9.
11 Chris E. Makepeace, Ephemera: a Book on Its Collection, Conservation and Use 

(Brookfield, VT, Gower, 1985).
12 Ibid., p. 10.
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them  in scrapbooks. The fact th a t th ey  also se rved  as " re m in d e r 
advertis ing" in  no  w ay  inh ib ited  their popu larity .

W hile a strugg le  for a viable defin ition  of ep h em era  con tin ­
ues, hobbyists an d  researchers w h o  w ork  w ith  it agree th a t 
p rin ted  ep h em era  is am ong  the  richest p rim ary  resources for 
in form ation  on  cu ltural, econom ic, a n d  social custom s an d  
trad itions. In fact, in  ad d itio n  to  com p lem en ting  m an u scrip t 
and  p rin ted  resources for research , in  m any  cases these  m ate ­
rials m ay be the  only  source of m uch  n e e d ed  in form ation .

Because of the  d iversity  of artifacts com prising  ep h em era  
(M akepeace identifies 126 d ifferen t categories from  "A cknow l­
ed g em en t S lips" to  "W rap p e rs" ) a n d  an  ever increasing  in te r­
est in  its h istorical significance, the  E phem era  Society of G reat 
Britain w as fo u n d ed  as a fo rum  for the  exchange of 
in fo rm ation .13 As in te rest in  ep h em era  beg an  to sp read  w o rld ­
w ide o ther E phem era  Societies w ere  form ed: A m erica (1980), 
A ustralia (1986), a n d  C anada  (1988). A dditionally , in  1984, the  
original E phem era  Society estab lished  the  F o u n d a tio n  of 
E phem era S tudies.

Each of these  E phem era  Societies m eets  a t least annually , 
usually  in con junction  w ith  ep h em era  fairs w h ere  dealers buy , 
sell, an d  trade  their m erchand ise . A t the  first m ee ting  of the 
E phem era Society of A m erica (1980), pa rtic ip an ts  h a d  the 
oppo rtun ity  to  h ear p resen ta tio n s  by specialists in  p rin tin g  an d  
ephem era  fields. Speakers d iscussed  topics ran g in g  from  the 
history  of b roadsides an d  their significance to  scholars ("V i­
gnettes of the  Past: A m erican  H istorical B roadsides T hrough  
the W ar of 1812") to ho w  cu rren t cu ltu re  a n d  tastes  in fluence 
the design  an d  subject m atte r of ch rom o lithog raphs ("C h ro m ­
o lithograph , P opu lar Taste, Fine Arts: the  T hings U sed  u p  as 
True C ultu ral Ind icato rs").

C on tinu ing  in  its e leven th  y ear in  the  d ev e lo p m en t of 
ephem era  scho larsh ip , the  E phem era  Society of A m erica co­
hosted  w ith  the  E phem era  Society of C an ad a  a tw o  day  
E phem era S ym posium  in O ctober, 1991. P resen ta tions  in ­

13 Ibid., p. 220-223.
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clu d ed  a d iscussion  of the  d ev e lo p m en t of the  trad ing  card 
("A dvertis ing  T rade C ards: Form  as an  A nalog of the  C onten t 
of C om m erce") an d  a rev iew  of one of the  p ioneers  in  m odern  
advertis ing  ("A  Baby in  Every Bottle: The C urative Pow ers of 
Lydia E. P inkham  A dvertising").

A lth o u g h  the  U niversity  L ibraries does n o t have an  explicit 
collection of p rin te d  ep h em era , th is type  of m aterial is scattered  
th ro u g h o u t all of the  historical m an u scrip t collections. M ateri­
als for the  exhibition  "P ub lish  & P erish"  w ere  d raw n  from  bu t 
tw en ty -tw o  of the  approx im ate ly  500 m an u scrip t collections 
h o u se d  in  the  Special C ollections D epartm en t. Those collec­
tions, w h ich  h a d  earlier been  iden tified  as be ing  rich in 
exam ples of p rin te d  ep h em era , w ere  the  p rim ary  sources for 
the  item s d isp layed .

Som e 394 in d iv id u al p ieces com prised  the  final selection of 
exhib ited  item s, includ ing  g ree ting  cards, advertis ing  or trade 
cards, ca lendars, m erch an d is in g  catalogs, poste rs , b roadsides, 
bookp lates, calling an d  m o u rn in g  cards, s ta tionery  le tte rheads, 
th ea te r a n d  m o tion  p ictu re  playbills, an d  sh ee t m usic, w hich 
w ere  for the  m ost p a rt a t least fifty y ears old (ano ther subjective 
defin ition  of ephem era). The item s w ere  th en  o rgan ized  into 
the  fo llow ing categories for display: M edicine an d  N ostrum s, 
N u tritio n  a n d  V ictuals, Leisure, P rin ting , People an d  Issues, 
C om m ercial E n terp rises, G reeting  C ards, M oving Picture Pro­
gram s, E n te rta in m en t In d u stry , C alendars, an d  Sheet M usic.

W hile a n u m b er of collections w ere  d raw n  u p o n  for exam ­
ples, one  collection th a t m igh t be sing led  o u t for its richness of 
m ateria ls is th e  John  S pringer Collection of P rin ting  and  
A dvertis ing  M aterials, from  w h ich  n u m ero u s  exam ples of 
p rin te d  ep h em era  w ere  taken . In  1936, Springer p resen ted  this 
collection to the  L ibraries, a long  w ith  a n o th e r  one consisting  of 
books a n d  periodicals (3,249 volum es) on  ty p o g rap h y  and  
p rin ting . A t th a t tim e the  la tte r w as considered  to be one of 
finest collections on  p rin tin g  in  th e  M idw est.

Born in  P ennsy lvan ia  in  1850 Springer m oved  to Iow a w ith  
h is fam ily p rio r to the  Civil W ar. Too y o u n g  to serve in the 
arm y, S pringer a t age 16 becam e a p rin te r 's  devil for the  State
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Press, w h ich  w as p u b lish ed  by  E conom y A dvertis ing  in  Iow a 
City. H e w as co-ow ner a n d  ed ito r of th a t n e w sp a p e r from  1882 
un til 1894. W hen  Econom y A dvertis ing  sold the  State Press in  
1904 Springer rem ained  w ith  the  advertis ing  firm  in  various 
capacities un til h is re tirem en t in  1926. It w as d u rin g  h is years

Reward broadside for the apprehension of Booth, Surratt and Herold
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w ork ing  for Econom y A dvertis ing  a n d  the  State Press that 
S p ringer ga ined  the  rep u ta tio n  as a m aste r p rin te r an d  the  best 
p ro o fread er in  the  sta te  in  the  early  days of Iow a new sp ap er 
h isto ry . A lso it w as d u rin g  th is tim e th a t he acquired  typo ­
graph ic  specim ens, advertis ing  or trade  cards, m erchand ising  
catalogs, ca lendars a n d  a h o s t of o th er pieces of ephem era  
re la ted  to  p r in tin g .14 The topical h ead in g s  from  the  index  to the 
collection reflect the  w ealth  a n d  b read th  of m aterials in  it: 
A dvertis ing  L iterature: C om pan ies & Industries; P rin ting  M a­
ch inery  & E quipm ent; Paper; T ype & T ypography; Type 
F ound ries & A gents; P rin ting  Presses; P rin ting  Ink; an d  Expo­
sitions are b u t a few  exam ples of th e  b ro ad  spectrum  of item s 
in  the  collection.

T rad ing  or advertis ing  cards in  the  Springer Collection 
rep re sen t all types  a n d  varie ties, in  b o th  con ten t an d  form at, 
an d  illustrate  the  com ing-of-age of advertising . Som e of the 
m ore no tab le  w h ich  w ere  u se d  in  the  d isp lay  include:
•  A mechanical trade card for Cudahy Packing Company depicted 
a chromolithograph of a hog which, when opened by pulling the 
hog's snout, pictures the various products which are available from 
processed hogs - "choice hams, bacon, lard ."15
•  A chromolithograph advertisement for the patent medicine 
"Bovinine, the original raw food. Will permanently cure dyspepsia, 
nervous prostration, neuralgia, liver troubles, cutaneous diseases, 
loss of flesh and strength, insomnia, general debility."
•  A metamorphic-mechanical card which depicts a woman in a full 
skirt, carrying an umbrella in one hand and a purse in the other, 
with the caption, " It's not the face.''16 W hen a flap at the bottom

14 Russell E. Kiesele, "John Springer, Iowa's Great Printer, as Scholar and 
Craftsman," The Iowa Publisher and Bulletin of the Iowa Press Association, 13/2 (1941), pp. 
5-6.

15 A mechanical trade card is one which requires some type of action. According 
to Lou McCulloch, "The mechanical action may be caused by opening the card, folding 
a side, pulling a tab, revolving a disc, or lifting a flap." In Lou W. McCulloch, Paper 
Americana: A Collector's Guide (New York, A. S. Barnes, 1980), p. 42.

16 McCulloch defines a metamorphic card as, "A transformation physically, 
changing shape or attitude in some way, as a before-and-after picture." Often 
metamorphic was combined with mechanical to create different views. Ibid., p. 173.
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is opened, the figure becomes a man, with the umbrella, but with 
his other hand in his pocket. The uncovered caption reads "but the 
clothes that make the m an."

O ne of the  best k n o w n  a n d  m ost p o p u la r  advertis ing  cam ­
paigns w as for P ears ' Soap; the  exhibition  in c lu d ed  one  of their 
m ost w ell liked ads (ca. 1890). The ch rom olithog raph ic card  
depicts tw o scenes, sep ara ted  in  th e  m idd le  by  th e  w ord , 
" P e a rs '"  in  o rnate ly  d esig n ed  letters. The top  scene show s a 
cherub-faced in fan t w ith  a fru s tra ted  expression  a ttem p tin g  to 
reach  a bar of P ears ' Soap w h ich  h a d  fallen on  the  orien tal 
carpet. The cap tion  for th is fram e reads, "H e  w o n 't  be h a p p y  
'till he  gets it!" The b o ttom  scene dep icts the  h a p p y  in fan t 
ho ld ing  the  soap , w ith  the  caption , " H e 's  go t it & h e 's  h a p p y  
n o w ."  The m an  responsib le  for th is  ad  an d  m an y  o th ers  th a t 
w ere as successful w as T hom as Barrat, p a rt  o w n er a n d  a d v e r­

A mechanical trading card
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tising  d irecto r of the  com pany  w h o  is q u o ted  as saying, " A ny 
fool can m ake soap . It takes a clever m an  to  sell i t ." 17

A lso in c luded  from  the  S pringer collection w ere  several 
exam ples of calling cards. The sole p u rp o se  of calling or visiting 
cards w as to a n n o u n ce  the  n am e of a v isito r w h e n  a p e rso n  w as 
m ak ing  a social call. The ru les of e tique tte  regard ing  their 
p rese n ta tio n  w ere  com plex a n d  rigid, so m uch  so th a t it led  to 
the  fo llow ing ed itorial com m ents:

It was a simple device and easy to understand. But the 
simplicity of it became irritating to certain arbiters of etiquette 
and complications were introduced. Instead of the 
visiting-card remaining as an announcement, as was 
intended, it was changed to serve as a memorandum. Hence, 
things have been carried to such a point that now when a 
married woman starts out to pay calls she is required to carry 
a veritable package of cards, and she is expected to leave not 
only her own, but two of her husband's cards at each house 
at which she calls. This does not imply at all that the husband 
accompanies the wife. . . .  It is not etiquette: it is 
nonsense." 18

W hile a few  calling cards w ere  em bossed  w ith  som e sort of 
design , m ost w ere  deco ra ted  w ith  color lithographs. P opular 
m otifs in c luded  floral a rran g em en ts , pasto ra l a n d  seasonal 
scenes, a n d  sm all an im als or b ird s w ith  the  nam e of the  bearer 
e ithe r w ritten  in  S pencerian  callig raphy or p rin ted  in  a ty p o ­
g raph ic  style of choice. Sim ilar b u t m ore o rnate  th an  calling 
cards w ere  " tokens of affections,"  w hich , in  add ition  to serving 
the  function  of the  calling card , also carried  som e ph rase  of 
en d e a rm e n t such  as, " F rien d sh ip 's  Tie, Love S incere ," or " A 
token  of reg ard  for thee , In  th is m y  sim ple offering see."  
G enerally  th ese  cards w ere  on  g lazed  card stock w ith  elaborate 
illu stra tions of floral a rran g em en ts  or w rea th s , clasp ing  h an d s  
an d  doves or cup ids. Because there  w as seldom  any  room  left 
for a p e rso n 's  nam e, a n d  be ing  sm aller in  size, the  tokens of

17 James Playsted Wood, The Story of Advertising (New York, Ronald Press, 1958),
p. 228.

18 "Abuse of the Visiting Card," Ladies' Home Journal, 14/6 (1897), p. 14.
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affection w ere o ften  g lued  at one  co rner to a trad itional calling 
card, h id ing  the  nam e u n til lifted.

A no ther collection w ith  a w ealth  of a lim ited  type  of p rin ted  
ephem era  is the  Szathm ary  C ollection of C ulinary  A rts. In ­
cluded  w ith  an  extensive gift of books from  C hef Louis Szath ­
m ary  in  1989 w ere  over 3,000 recipe p a m p h le ts  or booklets. 
R anging in  size from  a single leaf to several pages, b u t  too sm all 
to be considered  a book, these  item s w ere  genera lly  p ro d u ced  
as " g iveaw ays"  by  m ajor su p p lie rs  of in g red ien ts  u se d  in  the  
p repara tion  of food. Few  rem ain  in  existence today . O n e  such  
item  w hich  w as inc luded  in  the  exhib ition  w as the  odd ity , The 
Vital Question (1899), p rep a re d  for d istribu tion  by  the  C ereal 
M achine C om pany , the  m an u fac tu rer of S h red d ed  W hole 
W heat Biscuits, G ranu la ted  W heat-S hred , W heat-S hred  D rink, 
an d  W heat-S hred  Baby Food. This p a m p h le t consisted  of 262 
recipes for b reakfasts, lunches, d in n ers , a n d  d rinks m ade  from  
sh red d ed  w h ea t p roducts .

O ther exam ples from  the  S zathm ary  C ollection in c luded  in  
the  exhibition w ere  seven  d ifferen t Jell-o recipe p am p h le ts , 
da ting  from  1909 to  1937; one w as en titled  Jack and M ary's Jell-o 
Recipe Book (1937) referring  to  the  en d o rse m en t of Jack Benny 
and  M ary L ivingstone. T here are  fifty-eight d ifferen t Jell-o 
pam p h le ts  in  the  co llection .19

O ne d isp lay  case in  the  exhibition  w as u se d  solely for sheet 
m usic w hich  w as d a ted  b e tw een  1881 a n d  1919. The illu stra ted  
covers and  comic titles of these  item s o ften  are m ore m em ora­
ble an d  in te resting  th an  the  m elodies. O n e  such  exam ple is the 
cover of the  piece Whoop! Whoop!! Whoop!!! Make a Noise Like a 
Hoop and Roll Away  (1908) w h ich  sta tes th a t it w as " Longfel- 
low ed" by Ren Shields a n d  "B eethoven ized"  by  J. F red Helf. 
A no ther, Toot Your Horn, Kid, You're in a Tog w as, as th e  cover 
states, sty lized by  A l Jolson.

19 The titles of the other six pamphlets on display were: What Six Famous Cooks 
Say of Jell-o, Quick, Easy, Jell-o Wonder Dishes, Thrifty Jell-o Recipes to Brighten your Menus, 
What You Can Do with Jell-o, and Jell-o: America's Most Favorite Dessert (Two). Even 
though the titles are the same for these last two pamphlets, the recipes contained 
therein are different.

http://ir.uiowa.edu/bai/vol55/iss1
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T hese m ateria ls an d  o th ers  like th em  scattered  th ro u g h o u t 
the  L ibraries ' m an u sc rip t collections are w in d o w s to  the  past. 
H ow  th ey  can be u se d  for h istorical research  is o p en  to one 's  
im ag ination , b u t in d eed , p r in te d  ep h em era  has a legitim ate 
a n d  im p o rta n t p lace in  academ ic inquiry .

Sheet music, 1881-1919
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